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Perspective 

FROM THE DESK OF: 

Roger Smith 
President & CEO of 
American Income Life 

Changing Our Culture — 
Quantity and Quality 

In November, I explained how 1 discovered the “come together" 
theme for 2004, This month I want to focus on how we are 

going to make that happen. However, before I begin, I want to 
remind you of the challenge facing us as we start a New Year. 1 
эт asking that everyone commit to a 10 percent increase in 
production and a 10 percent increase in 13-month retention. Tt 
is time we bring these two important components together and 
give them the attention they deserve, 

‘To meet this challenge, I believe we are going to have to change 
our culture, We must bring our focus into alignment and 
disseminate our attention to allow quality an equal billing with 
quantity. To do this, we will need to begin building relationships 
= with our fellow Producers and our clients. 

Culture is abour taking the time to make sure the policyholders 
are expressing their needs, and we are selling a policy to meet 
those needs. Culture is about taking the time to help each 
other out, sharing techniques that work and advising on the 
cones that don't, 

As the New Year begins, all the old walls will be broken down 
and the new cultures we adopt will merge into making American 
Income and National Income as great as we know they can be. 
This will be the year where I will ask you to look at the way you 
sell and what you sell. I is time for us to broaden our horizons 
and strengthen our portfolios 

Many of you have heard the story of 40 years ago when 
American Income was selling almost all A&H with the majority 
being disability policies and hardly any life insurance. You may 
have also heard the story of banks calling in the loans because 
this business was so unprofitable. However, almost overnight, 
Mr: Rapoport turned this into а life company and, by doing so, 
saved American Income. 

The story is true, but folks, that was over 40 years ago. A&H is 
no longer the bogey man! In 
products are more profitable than our life products. If your 
average closing ratio was one of three, and you could turn that 
ratio into two of three by selling a cancer pol 
policy or а hospital indemnity policy, what would that do for your. 
confidence? For your income? For your bottom linc? 

t, our accident and health 

We are changing our culture to put into your hands what sells; 
what working families want. We are also changing our bonus 
systems and convention qualifications, so A&H 
acknowledged, bur it is rewarded. We are changing our culture so 
ASH will come together with quality and quantity 

‘This month's issue of Spotlight focuses on our Worksite Marketing 
Advantage program which offers a great service to both small 
business employers and their employees. And, in months to 
come, we will focus other markets such as the senior market 

and how we can tap into that tremendous resource. The senior 
market is a growing market and, as I said at the SGA meeting, if 
a small town "mom and pop" insurance operation can write 
$70,000,000 from this market, don't you think American 
Income, an international company with third-party endorsed 
leads, can write another $10,000,000? I say, "You bet we can!" 

"This is the year where quality and quantity come together, where 
profit and production come together, where cultures - which in 
the past collided ~ come together. With your ability to change, 
focus and execute — with the blood, sweat and tears of every 
second, minute, hour, day, week, month, and year you have put 
into your business — will also come the sacrifices, rewards, the ups 
and the downs. But never fear — yes — 2004 is the year it will all 
come together! 
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Dates to Remember 
Wednesday, Jan. 28, 2004 
Al business and PR credits must be in the 
Home Office to count for January production. 
Wednesday, Feb. 25, 2004 
АШ business and PR credits must be in the 
Home Office to count for February production. 

Total Bonuses Paid Out 
"This month AIL and NILICO paid a total 
of $586,191.28 in bonuses. For more 

formation on the monthly bonuses, turn to 
Page 15. 

Roger's Been Promoted! 
We are pleased to announce Roger Smith's 
promotion to President & Chief Executive 
Officer of American Income. Mr. Smith was 
formerly President & Chief Marketing Officer, 
Congratulations! 

Required Retention Rate 
Effective Jan. 1, 2004, to be eligible for 
bonuses and featured in Spotlight, top 
Producers must meet the required Retention 
rate, or the minimum Net to Gross. Net to 
Gross is only used during the Producer's first 

jhe months. 
67.0% 
78% 

Founder's Club Outstanding Producers 

Retention: 
Net to Gross: 

News Page 
Congratulations are in Order! 
Carlos Bastardo, a General Agent with the Scott Smith 
Agency, achieved $100,000 of in-force premium over the last 
13 months. 
‘Michael Nowak, а General Agent with the Durhon Oldham 
Agency, achieved $100,000 of in-force premium over the last 
13 months. 

Daniel Potilechio, an Individual Producer with the Scott 
Smith Agency, achieved $100,000 of in-force premium over. 
the last 13 months. 

Robert Ulrich, a General Agent with the Jatoft-Foti 
Agency, achieved $100,000 of in-force premium over the last 
13 months. 

Look for the Asterisk 
‘The asterisks, shown throughout the magazine, indicate that 
place will be a year-to-date award winner, The Producers, 
who will be recognized at the Atlantis Awards Presentation, 
are as follows: the top SGA from each category, the top 
two PR Managers and the top three PR Representatives from 
each category, the top five МСА», the top SA, the top five 
GAs, and the top ten Individual Producers. Check your 
production! If there is an asterisk by your position, you could be 
‘on your sway to The Babamas! The convention will be held July 
8-11, 2004. 

Fourth Quarter 2003 
Times Total 
Qualified  NelALP — N/G Retention 

Lance Brown David Cohen 5 | $4602 773 
Вий Camenzind | David Cohen 2 49,182 891 
Mary Ann Gaelie | Steve Friedande] 1 74,448 763 
Hal Herman Durhon Oldham | 2 p 859 
Yvonne Hernandez | David Cohen 2 51,772 845 
Hurst Kopp Nick Nitkowski 1 6294 | ә 
Karen McOuoid | Steve Friedande] — 1 78355 то 
Russel Morris Marc Zipper 4 51,324 914 of Marketing 
Curt Snow Jatt Foti 1 63,570 760 Brenda Frizzell 
Robert Uleich ‘att fol 2 64,035 863 bfrizzell@nilifecom 
David Wang Scott Smith 5 96230 42 
Matthew Wottanger | Durhon Oldham | 5 82,395 872 ot iod 

"Panis of Nato Grose ка : а Е mtroutéPtorchmarkcorp.com 
Founder's Club Outstanding PR Representatives Freddie Aguilar 

Fourth Quarter 2003 evpgPaol.com 
Times Number ol © 3004 by Ancien fiore 
Qualified Cards/Groups Ma 

Мака Arony Steve Hartman 1 14,464 Cards, pom 
Chery Cook Durhon Oldham 2 17\9баг 
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ино nnomZHncw MOON 

Tuesday, Feb. 24 
Wednesday, Feb. 25 
“Thursday, Feb. 26 

Friday, Feb. 27 

Friday, March 26 
Monday, March 29 
‘Tuesday, March 30 

Wednesday, March 31 

Friday, April 9 
“Tuesday, April 27 

Wednesday, April 28 
‘Thursday, April 29 

Friday, April 30 

“Tuesday, May 25 
‘Wednesday, May 26 

“Thursday, May 27 
Friday, May 28 

Monday, May 31 

Friday, June 25 
Monday, June 28 
Tuesday, June 29 

Wednesday, June 30 

‘Monday, July $ 
‘Tuesday, July 27 

Wednesday, July 28 
“Thursday, July 29 

Friday, July 30 

Thursday, Aug. 26 
Friday, Aug. 27 

Monday, Aug. 30 
Tuesday, Aug. 31 

Monday, Sept. 6 
Monday, Sept. 27 
‘Tuesday, Sept. 28 

Wednesday, Sept. 29 
Thursday, Sept. 30 

Tuesday, Oct. 26 
Wednesday, Oct. 27 
“Thursday, Oct. 28 

Friday, Oct. 29 

"Tuesday, Nov. 23 
Wednesday, Nov. 24 

"Thursday, Nov. 25 and Friday, Nov. 26 
Monday, Nov. 29 
"Tuesday, Nov. 30 

‘Thursday, Dec. 23 and Friday, Dec. 24 
Monday, Dec. 27 
Tuesday, Dec. 28 

Wednesday, Dec. 29 
Thursday, Dec. 30 

Friday, Dec. 31 

February 
All business must be mailed to Home Office. 
АШ business must be at the Home Office to be guaranteed for February. 
Business received this day is not guaranteed for February. 
End of Month — business received this day is not guaranteed for February. 
March 
All business must be mailed to Home Office 
АШ business must be at the Home Office to be guaranteed for March. 
Business received this day is not guaranteed for March. 
End of Month — business received this day is not guaranteed for Ма 
April 
Good Friday — Home Office holiday. 
АШ business must be mailed to Home Office. 
АШ business must be at the Home Office to be guaranteed for April. 
Business received this day is not guaranteed for April 
End of Month — business received this day is not guaranteed for April 
May 
АШ business must be mailed to Home Office. 
АП business must be at the Home Office to be guaranteed for May. 
Business received this day is not guaranteed for May. 
End of Month — business received this day is not guaranteed for May. 
Memorial Day — Home Office holiday. 
June 
‘All business must be mailed to Home Office. 
АШ business must be at the Home Office to be g 
Business received this day is not guaranteed for Ji 
End of Month — business received this day is not guaranteed for June. 
July 
Independence Day — Home Office holid 
АЙ business must be mailed to Home Off 
АШ business must be at the Home Office to be guaranteed for July. 
Business received this day is not guaranteed for July. 
End of Month — business received this day is not guaranteed for July. 
August 
АШ business must be mailed to Home Office. 
All business must be at the Home Office to be guaranteed for August, 
Business received this day is not guaranteed for August. 
End of Month — business received this day is not guaranteed for August. 
September 
Labor Day — Home Office holiday. 
АШ business must be mailed to Home Office. 
All business must be at the Home Office to be guaranteed for September. 
Business received this day is not guaranteed for September. 
End of Month — business received this day is not guaranteed fo Sept 
October 
II business must be mailed to Home Office. 
II business must be at the Home Office to be guaranteed for October. 
Business received this day is not guaranteed for October. 
End of Month — business received this day is not guaranteed for October. 
November 
II business must be mailed to Home Office. 
АШ business must be at the Home Office to be guaranteed for November. 
Thanksgiving — Home Office holiday. 
Business received this day is not guaranteed for November. 
End of Month — business received this day is not guaranteed for November. 
December 
Christmas — Home Office holiday 
АШ business must be mailed to Home Office. 
‘All business must be at the Home Office to be guaranteed for December. 
Business received this day is not guaranteed for December. 
End of Month — business received this day is not guaranteed for December. 
New Years Eve — Home Office holiday. 

ranteed for Jun 
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Promotions 
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Justin Smith 
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Individual Producers 

All Time Record to Beat 
Month: $51,235 Net ALP Marlon Underwood 

Woodridge, IL 

l Davi 2 | David Wang Sco Smith 
1 2 | Marlon Underwood Scott Smith 
. Donald McMillan Bill Hayer Rick Alig 
|. Pablo Pirela Denise Gilbert Scott Smith 
5. Allan Gilbert 9 | Denise Gilbert Scott Smith 
. Timothy Cruise 6 | Steven Jakubczak Scott Smith 
. Robert Ulreich 2 | Roger johnson Jatofi-Foti 

Donald McMill А . Karen McQuoid Lawrence Hauck Steve Friedlander 
. Omar Hashimi 4 | Steve Foti Jatofi-Foti 

Burnaby, ВС Woodridge, IL . з | Rick Choptuik Rick Altig 
Mi 2 | Jefoy Churchfield Rick Altig 
. James Dattilo Mare Zipper 
. Abdulrazzaq Ahmed «6 | Zulfikar Bhukera Scott Smith 
James Datilo 6 | James Райо Mare Zipper 

David Cohen 
Carla Miller John Akers 

. Mary Ann Gaclic 6 | Lawrence Hauck Steve Friedlander 

. Michael Nowak 4 | Jim Bianchi Durhon Oldham 

. Daniel Potlechio : 4 | David Wang Scott Smith 

. Catherine Clarke ‚8 | Roger Geering Steve Friedlander 
Woodridge, IL 3 тыл 

All Time Record to Beat 
YTD: $277,779 Net ALP Marlon Underwood 

David Wang $263,746 David Wang Sco Smith 
2. Timothy Cruise 239,066 Steven Jakubczak Scott Smith 
3. Marlon Underwood | 21078 Marlon Underwood Scott Smith 

Concord, CA ‘Auckland, NZ 4. Matthew Wolfanger | 184100 Matthew Wolfanger Durhon Oldham 
5. Curt Snow 181,320 Curt Snow Jutofi-Foti 
6. James Dattilo 180,889 James Dattilo Marc Zipper 

. Karen McQuoid 179,498 Lawrence Hauck Steve Friedlander 
i. Mary Ann Gaclic 17479 Lawrence Hauck. Steve Friedlander 
. Michael Nowak 165,858 Jim Bianchi Durhon Oldham 

10. Robert Ulrich 162,948 Roger Johnson Jutofi-Foti 
11. Ruben Soberance 157,907 Doreen Ryan-Foti Jutofi-Foti 
12. Abdulrazzaq Ahmed | 155803 Zulfikar Bhukera. Scott Smith 
13. Russell Morris 152454 Mare Zipper 
14, Allan Gilbert 143247 Denise Gilbert Scott Smith 
15. Scott Remmey 142307 Eric Giglione 

Caner GA Calgary, AB 16. Yvonne Hernandez 14025 i David Cohen 
17. Jennifer Baron 134,410 2 Топ Williams 
18, Jinzhou Zhao 134172 Rick Altig 
19. Daniel Potilechio 132.643 David Wang Scott Smith 
20. Lance Brown 129,248 Kathy Mann David Cohen 

V Percentage of Net to Gross 
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Six-Month Contest 

Are You Ready for Hawaii? Phal Ab c 

Six-Month Contest winners are set for the trip of a lifetime. They are headed for the Ву Affervoont . 
tropical isle of Hawaii and the diamond of the jet-set The Fairmont Kea Lani. Join us in 

congratulating those who will take part in the fabulous, once-in-a-lifetime experience. 

Фу у Sunsets.. 

And fhe whiners are... 

Tue Farrmont Kea Lani/Hawan WINNERS 
Listed below are the winners for the Six-Month Contest. 

| 
| 
| PR Rep. in Category А: Erica Dalager — 22,050 cards 
| PR Вер. in Category B: Laurie Onasch — 23,112 cards. 
} PR Rep. in Category С: n Dwyer ~ 72 groups 
Individual Producers: 
1. David Wang $138,586 in Net ALP 9. Michael Nowak $91,192 in Net ALP 
2. Timothy Cruise $132,498 in Net ALP 10. Curt Snow $90,221 in Net ALP 
3. Marlon Underwood $112,514 in Net ALP 11. Michael Lau $81,370 in Net ALP. 
4. Karen McQuoid $111,244 in Net ALP 12. Ruben Soberanes. — $81,144 in Net ALP 
5.Mary Ann Gaelic $107,140 in Net ALP 13. Abdulrazzaq Ahmed $79,735 
6. Matthew Wolfanger $99,173 in Net ALP 14. Scott Remmey: $79,600 

7. Robert Ulreich $95,942 in Net ALP 15. Daniel Potilechio $77,040 in Net ALP 
8. James Dattilo $94,364 in Net ALP 

SAs: Mary Ann Gaelic — $308,852 in Net ALP 

General Agents: 
1. Elaina Bosco. $328,130 in Net ALP — 3. Kevin Leonard $243,660 in Net АТР. 
2.Stefan Reynolds — $294,920 in Net ALP 

Master General Agents: 
1, Paul Rumbuc.. $1,130,136 in Net ALP 3, Lawrence Hauck — $752,451 in Net ALP 
2. Jim Bianchi $874,548 in Net ALP 
RGAs: Rob Hay~$1,700,218 in Net ALP 
SGA Category I; Durhon Oldham ~ 52% increase 
SGA Category Ш: Eric Giglione and David Brister = 26% increase 
SGA Category Ш: David Zophin — 61% increase 
SGA Category IV: Steve Friedlander — 35% increase 

For more on the Fairmont Kea Lani Resort, visit www.fairmont.com and browse the Hotels and Resorts menu for Wailea, Hawaii. 
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Д Crystal, MN 

All Time Record to Beat 

Month: $68,050 Net ALP Mary Ann Gaelic 

All Time Record to Beat 

Month: $43,409 Ist Yr. Gino Tanzif December Production 

1. Mary Ann Gaelic $50,889 Lawrence Hauck 
2. Horace Johnson. 39,539 William Cook | Tom Williams 
3. Scott Rhodes 22,778 ‘Tracy MeNallan | Rick Altig 
4. Ernesto Conder 19,164 David Iriye David Cohen 
5. Robert Cosgrove 16,781 James Dattilo Mare Zipper 

YTD Production YTD: $266,978 1st Ye Mary Ann Gaelic 

“1, Mary Ann Gaelie | $266,978 | $443,893 Lawrence Hauck 
2, Jason Andetson 108,195 161,050 David Iriye 
3. Jean-Marc Louis 85,291 113,429 Theodore Pappas 
4. Keron Sears 68,312 90,219 David Hausman 
5. Emesto Conder 63,033 86,511 David Triye 

iglione 
Eric Giglione 
David Cohen 

Supervising Agent selection guidelines for recognition inthe рейдде are as follows: Must rue one Fin Year Agent coded and moet ай production requirements 

P poi nary зон Ш энеле 

Auckland, NZ 9 Rochester, NY 

General Agents _ 

Ft, Lauderdale, FL Rochester NY 

December Production Month: $102,403 1st Yr, Eric Neal Month: $111,262 Net ALP Eric Neal 

1. Elaina Bosco $77,835 | $81,636 70.8 14 William Cook ‘Tom Williams 

2. Gregory Siard 36,752 42,659 92 5 Jim Bianchi. Durhon Oldham 
3. Stefan Reynolds 35,977 59,256 76.6 5 Lawrence Hauck Steve Friedlander 
4. Hal Herman. 35,266 50,928 777 5 Paul Rumbue Durhon Oldham 

5. Rodney Husmann 31,781 32,364 77.9 7 Erik Graham David Cohen 
6. Jeffrey Ravnitzky 26,778 | 38,979 713 | n Israel Pena ‘Tom Williams 
7. Kevin Leonard 25,777 36,011 73.2 5 Marlon Underwood 
8. Maurice Davies 25,587 32,710 727 4 Roger Geering 
9. Kyle Kozel 25,421 | 29,994 | 85 5 | Scott Sonnenberg Geneser-Geneser 

10. Sarah Lundgren 22,132 | 32,461 97 4 | Kirk Kupsky Geneser-Bitman 

YTD Production YTD: $489,120 1st Yr. Eric Neal YTD: $864,620 Net ALP 

* 1. Elaina Bosco $402,257 | $485,022 70.8 4 William Cook ‘Tom Williams: 

* 2. Stefan Reynolds 296,072 | 401,274 76.6 5 Lawrence Hauck Steve Friedlander 

* 3. Kevin Leonard 284,148 | 437,490 73.2 LI Marlon Underwood. Scott Smith. 

* 4. Robert Morrison 283,799 | 284498 714 6 | Timothy Simpson Rick Alig 
* 5. Robert Dunn 254,465 | 322,197 733 8 Keith Zabrocki Mare Morton 

6. Chris Hernandez, 241,684 | 352,022 67.9 4 James Beck Scott Smith 

7. Rodney Husmann 225,813 | 266,692 779 7 Erik Graham David Cohen 

8. Maurice Davies 216,964 | 314,018 727 4 Roger Geering Steve Friedlander 

9. Mark Reddington 214,610 | 323,038 730 2 Paul Rumbue Durhon Oldham 

10. Hal Herman 211,245 | 376,452 777 5 Paul Rumbue Durhon Oldham 

General Agent selection guidelines for sengnition in the Spetigh are as follows: Mut dave two First Year Agents coded and met ай production requirements 
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и Worksite Marketing 

What is Worksite Marketing? 

American Income’s Worksite Marketing program was built around the Internal 
Revenue Code Section 125, the 1978 tax code which created cafeteria, or premium 
only plans. Simply put, an employer will select from a “menu” of АШ insurance 
products, which will then be offered to that business’ employees. Through these 
premium only plans an employer can deduct the benefit premium payments before 
taking taxes out of an employee's pay. 

Ep 

Worksite Marketing is a market that has been around for over 50 years ~ 27 years of 
Section 125 sales — and, which by all studies, remains virtually untapped, The 
market sales potential for this untapped market is estimated at $100 billion in 
potential premium, It caters to customers — employees — looking for one-stop 
insurance shopping. It also benefits the employer. In this time of economic 
recovering, employer's contributions to medical plans continue to rise yearly at a rate 
of 4 to 10 percent or more. Participation in АП. Worksite Marketing program 
allows employers to control these skyrocketing costs. 

à - Worksite 
a i. Advantage 

S пели 
| Worksite Marketing offers a tax advantage to both employer and employee while 

opening the door on a whole new market for you, the insurance professional. 

What Does Worksite Marketing 
| Mean to You? 

Here are just a few reasons why you should explore this market: 
of loriae insu ө There are 56 million small businesses in the U.S with more than 135 million in 
soe the workforce. — 

An estimated 90 percent of employees work for companies of less than 1,000 
employees (we are predicting that those Producers who target small groups (10 
to 100) and focus on service will be the most successful with this program). 

9 | for working 
BANE | ren & women 
f » й | and their 

families ө Seventy percent of the workforce will buy products if payroll deduction is offered 
while 50 percent prefer this method of payment. 

© This is a daytime activity. With traditional life insurance sales, many 
appointments take place after five. In this market, you can augment your current 
business by selling Worksite during the day and life at night. 

This is an efficient market. By efficient, we mean you are capable of seeing a lot 
of prospects in a shorter period of time, 

© This market allows for a good persistency in that you are working prospects with 
а source of income, Also, the closing potential for this market is estimated at 70 
percent. 

© This market offers a tremendous source of referrals which then allows you to 
build relationships with future businesses. 

For more information on this market opportunity, please contact Mike Burns at 
254-761-6796 or via e-mail at mburns@ailife.com. 

polis pnanry 2004 WL шайын. 

Presenting to an Employer 

When presenting this benefit to employers, it is 
important to stress the tax savings of this program, For 
example when you call on an employer you might start 
the conversation like this: 

"Good morning Mr. Jones, I'm John Doe with 
American Income Life, and Тоз offering a service 
that will not only save you money but will reduce 
your tax burden as well. Do you currently think you 
are paying too much in taxes? Would you like to save 
оп the taxes you do pay?” 

This should get you in the door. However, your 
presentation is not over. Remember, it is important to 
know where your audience is coming from when 
impelling them to action (see the sidebar). Given this, 
once you are in front of the employer, show them you are 
not telling them how to run their business or selling 
them insurance, but just helping them improve the way 
they do business and saving them tax dollars. 
By showing the employer how it helps them and 
focusing on servicing that product once it is in place, they 
may be impressed enough to give you more business in 
the future. 

Presenting to an Employee 

When presenting this premium plan offering to 
employees, focus on the increase in discretionary income 
that the employce will have by participating. Let the 
employee know that the Worksite Advantage allows 
them to pay for their benefits before they pay Uncle 
Sam, "You will pay less taxes, have more disposable 
income and more benefits." Let them know that this tax 
break works to their advantage due to the fact that 
premiums are taken out through payroll deduction on a 
pre-tax basis. Also, let them know that American 
Income offers a portfolio of a variety of quality 
supplemental insurance products that will benefit not 
only the employee, but their family as well. 
Don't forget to mention these benefits are portable, the 
coverage will stay with the employee even if they change. 
jobs or retire. Let them know this is a wonderful 
program and a great opportunity to get the coverage they 
need at an affordable price. Also, these programs are 
voluntary. AIL products are offered, but there is no 
requirement that employees purchase anything. 

qiia january 200% Ш 

Worksite Marketing 

Its an old adage, but listen wisely . . . 

Practice makes perfect! 
‘As insurance professionals, presentations = preparing for 
and giving them — come with the territory, However, 
many of us lack the know-how to deliver an effective 
presentation, Here are a few tips to help put you in the 
know and may make the difference in closing a sale: 

1. Understand your audience, 
Make your presentations more lively and engaging 
by caring for your audience — put yourself in their 
shoes. Margo Krasne, President of Speak Up, 
suggests you, "Ask yourself, What is their reality? 
What do they want, need, and care about?" Good. 
speakers take eare of their audiences.” 
Plan your presentation strategy. 
Map-out your presentation before you deliver it in 
front of your audience, Being prepared ahead of 
time only makes you look more credible as a 
professional. What this means is plan to use 
information which will move your audience forward 
throughout the speech. Avoid glassy stares by not. 
overloading your listener and giving them too much 
information to process at once. 

3. Choose your visual tools carefully. 
Visual elements in a presentation should always 
assist you in delivering your message. ‘This tool 
should not become your presentation. Relying too 
heavily on visual aids will only insight boredom 
from your audience, Used properly, visual elements 
will allow you to move your audience from one 
point to another, 

Finally, practice makes perfect. 
"I cannot stress enough the benefits of rehearsal — 
the most important of which is not subjecting your 
audience to your stumbling and fumbling as you 
deliver your speech," adds M. Krasne, Practicing 
only make you more confident as well as allows your 
customers to be more confident in you. 

е 

> 

Presentations are intended to impel those listening to action. In 
our ease, we want them to buy our product. Knowing your 
audience, planning your strategy, using visuals to your advantage 
and rehearsing only helps you seal the deal in the end, Planning 
effective presentations around where your audience is coming. 
from, where you want them to go and how you want them to. 
get there may be your ticket to better results in the field. 
For more information and techniques for effective public 
speaking log on to instantspeakingvuccess.com. 
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Master General Agents Bonus Page _ 

Rochester, NY $Show Me the Money$ | 
Retention Bonus* 

Qualifier SGA Bonus Amount 
David Wang Scott Smith $6,398.34 
Robert Ulreich Jatofe-Foti $4,614.24 

x хз А Timothy Cruise ‘Scott Smith $4,580.55 
клуп. Auckland, NZ Burnaby, BC ‘Marlon Underwood Seott Smith $4,464.08 

Karen MeQuoid Steve Friedlander $4,259.75 
William Burbank Durhon Oldham $3,927.90 | 
Allan Gilbert Scott Smith. $3,912.93 
Omar Hashimi Jatoft- $3,801.17 | 

Frank Sommers Durhon Oldham $3,602.48 
All Time Record to Beat John Baloun Rick Altig. $3,552.83 

December Production Month: $190,653 Ist Yr. Slav Bitman Month: $236,811 Net ALP Ed Orell Total Retention Bonus Paid: $433,245.41 352 Producers Qualified 

Leadership Bonus* 
SGA Bonus Amount 

1. Jim Bianchi $174,067. $224,302 767 12 Durhon Oldham. Qualifier 

2. Paul Rumbue 131989 | 193249 72 18 Durhon Oldham Paul Rumbiie Durhon Oldham $9,662.56 
3, William Cook. 128,474 159,099 68.6 28 "Tom Williams Lawrence Hauck Steve Friedlander $8,181.22 

4, Lawrence Hauck 81,258 | 134419 743 19 Steve Friedlander Ваар Ана HESS 
5, Bill Hayer 61235 | 69347 683 8 Rick Alt Јова: айоо С pin 2 z Will ‘Tom Williams 86,192.12 
6, Erik Graham 61,074 | 100213 787 19 David Cohen Dustin RAREN, Rick Altig $5,699.78. 
7. Kevin Surles 54,482 | 61267 76.6 13 David Zophin Denise Gilbert Scott Smith $4,530.32 
8, Joshua Goodman 53,624 | 63,784 674 n William Jennings John Buleces Mare Zipper $4228.73 
9, Leslie Taylor 51,595 | 56246 674 8 Dan Phillips Kevin Surles David Zophin $4134.09 

10, David Iriye 51,019 64,383 719 13 David Cohen Leslie Taylor Dan Phillips $3,610.75 

Total Leadership Bonus Paid: $109,643.60 55 Managers Qualified 
m— —— * | 

YTD Production YTD: $1,705,178 Ist Y: Sh Bitman YTD: 82,168,283 Net ALP Paul Runbuc PR Bonus 
Qualifier SGA Bonus Amount: 

- Erica Dilager Rick Altig $3,470.80 | 
КҮЛ Joshua Chalom $3,014.17 

F 1. Paul Rumbuc 1,241,375 | $2,168,283 772 18 Durhon Oldham. TAE Orah. Tasa tede 42,659.07 | 
| 2. Lawrence Hauck 1039,28 | 1233560 743 1 | Steve Friedlander | Robin Andrade Giglione-Brister 3227898 | 
|" 3. Jim Bianchi 1,019,482 1,218,015 767 12 Durhon Oldham Cheryl Cook. Durhon Oldham $1,759.26. | 

|" 4. Steven Greer 839,818 1,053,535 75.9 14 Durhon Oldham Malka Arony David Cohen $1,685.43 

|% 5. David Iriye. 762,446. 938,026. 719 13 David Cohen. Joseph Galusha. Durhon Oldham. $1,656.68. 

6. William Cook 702,665 1,031,052 68.6 28 "Tom Williams. Leo VanDenBussche Rick Altig. $1,576.64 

7. Leslie Taylor eanas | 732,851 674 8 | Dan Phillips Gabriela Berloni Joshua Chalom 3153252 
8. Steve Foti 606,955 | 1,113,711 699 11 Jatofe-Foti Frances Christie Rick Alig $1,482.66 | 
9. Erik Graham 601,833 | 1,196,862 787 19 | David Cohen Total PR Bonus Paid: $43,30227 52 PR Reps Qualified 

10. Marlon Underwood 575365 | 996,514 68.2 10 Scott Smith t 02272 кые. 
“Maite: General Agent selection guidelines for engin nthe Slight ere a follow Mut ve oe int Niar Agents nel and maet өй уди prout. * Only the top ten qualifiers in each bonus category are shown. A full list of bonus qualifiers is provided on 

the inserts accompanying this magazine. | 

| 
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.. Leadership Development 

FROM THE DESK OF: 

Bo Gentile 
Vice President, 

Recruiting & Development 

Developing Leaders 
leaders born or made? Can you learn leadership 

skills? Can you develop leadership skills? Depending 
on whom you talk to, you will get a variety of answers. 
No matter which side of the question you stand on, 
there are seven qualities all successful leaders have, 
regardless of the size or location of their Agency. 
Effective Leaders . . . 

Make others feel important, If your goal and 
decisions are self-centered, your Producers will 
lose their enthusiasm quickly. Be sure to 
emphasize their strengths and contributions, not 
your own. 

.. Promote your Producers! career path. The 
new Producers in your Agency need a clear idea of 
where you are leading them, and they need to 
understand why that goal is valuable to them. 
Your job as their Manager, or trainer, їз to provide 
that vision. 

«Follow the "Golden Rule.” ‘Treat everyone in 
your Agency the same way you want to be treated. 
An abusive leader attracts few loyal followers. 

Admit Mistakes. If the Producers you are 
working with suspect you're covering up your own 
mistakes, they will hide their mistakes too, and 
you will lack the information needed to train them 
to their fullest potential. 

Source: Leadership and Management Review, December 2003. 

.. Criticize one-on-one. Public praise 
encourages other to excel, but to criticize in public 
only embarrasses and alienates everyone. 

. Stay close to the action, You need to be hands 
on with everyone in your Agency, from the new 
recruit to the fifth year Individual Producer. Talk 
to everyone in your Agency, and observe how 
business is being handled. Often you will gain 
new ideas as to how to make systems work 
smoothly and how training can flow better in 
the office. 

Competition is the ey. The competitive drive 
in your Agency can be the most valuable tool you 
have ~ if you use it right. Set goals for yourself as 
well as everyone in your hierarchy, reward 
members who meet and exceed those goals. 

Recruiting and developing successful leaders is what 
American Income and National Income are all about. 
By developing the leadership skills from those 
potential leaders in your hierarchy, you are more likely 
to retain those leaders in the future. It is up to you as 
Producers, Managers and SGAs to set the example for 
others to follow. By letting it all Come Together in 
2004, we are all likely to succeed. 

є фей аламу 2004 ШВ. self cone 

American Income & 
National Income - 

Helping You Discover Your 
Leadership Potential 

‘As future leaders and Managers, you can choose the level of success 
you want to achieve. American Income and National Income offer 
Leadership Development Seminars three times a year to provide 
information and tools to Managers who want to build their Agencies, 
and expand their leadership roles and abilities. 
At our next seminar, we are expecting to cover topics such as: 

$ Making the Most of Your Opportunity 
The Recruiting Process 
“Opportunity Unlimited” 
Management Reports 
Lead Sources and Referrals 

Ф Field Training 
The 21 Laws of Leadership 

$ Making Success Happen 
9 Public Relations 

"This is sure to be an exciting and dynamic learning 
experience. Many of our top SGAs and Home Office experts 
will be speaking and answering questions. 
‘The next seminar will be held May 20-22, 2004. We encourage 
those interested in taking their business to the next level to 
inform their SGA of their interest in attending a future 
seminar. You have nothing to lose and everything to gain! 

didit panay 2004 oie 



State General Agents 

76.9 $3,453,881 $1,490,400 232 $4,899,955. 
| Marc Zipper 163,019 100000 163 233,586 672 1,616,522 1,341,600 120 2407351 
Rick Altig. 898267 596400 151 1517287 686 11,101,149 7,156,800 155 17625015 

|CEMBER PRODUCTION YEAR TO DATE PRODUCTION 

of PING] R l $ 

State General Agents 

MBER PRODUC YEAR TO DATE PRODUCTION 

Steve Friedlander — $102,692 $56,400 182 $196,714 743 $1,451,415 $676,800 214 $1,961,521 
Gleb Ostrovsky 63,473 56,400 113 71,905 88 382,798 338400 113 473,781 

CATEGORY VI DECEMBER PRODUCTION YEAR TO DATE PRODUCTION 
of 

tdrd 
Joseph Manone $99,999 868,400 146 $189,392 755 $938,399 5820800 114 $1,965,806 Steve Greer $40,827 $21,000 194 $55,129 96 $40,827 821,000 194 855,129 
David Zophin 105354 84,000 125 121,792 779 865,697 852000 102 1169924 Dan Phillips 49057 — 4440 110 50,471 90 97974 177,600 119,060 
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SGA Development 

FROM THE DESK OF: 

Rob Falvo 
Vice President, 

Field Operations 

Goal Setting 
As we enter the New Year, it is very important for 
those of us who are students of leadership to set 
bigger and better goals, We need a clear conception of 
what we want. An idea of where we want to go, what 
we want to accomplish. A conception of what we 
want to become. It should be both clear and specific. 

Everybody wants to be somebody, but not just 
anybody. We want our lives to count, We want to 
accomplish something in this life, But what? 

How about you? What do you want to Бе? What do 
you want to do? Are you becoming it now? Are you 

beginning to do it already, in some small way? If not, 
why not? What are you waiting for? If you are 
moving in a general direction you feel good about, аге 
you making the sort of progress you think is 
appropriate? And, where will you end up? Or are 
these questions for which you have no clear answers at 
the moment? 

Do you ever stop to ask yourself things like, "Why am 
Lin this career?” Or, "Where is this relationship 
going?" Perhaps, "How would 1 like to see my family 
life develop?” 

In our professional lives and in our personal lives, we 
need specific goals. We need to answer questions like 
these, We need a clear conception of what we want. 

Answering these questions can be an exercise in self- 
knowledge. We don't always know what we want. It 
may take a bit of effort to find out, but it’s well worth 
the trouble. 

Knowledge is power and self-knowledge is the greatest 
source of personal power on this earth. When we start 
to define clear goals, we begin the exciting task of 
discovering and defining ourselves. It's certainly not a 
once-and-for all event. However, like everything else, 
our goals may change or evolve over time. But we 
must begin the process of setting targets right away 
and shooting for those targets or we could be wasting 
the opportunities each new day brings. 

Most people never set goals for fear of failure. We 
should never let groundless or inappropriate fear stop 
us from being true to ourselves and stretching 
ourselves to set the highest goals of which we are 
capable. I think it is important to aim high in 
whatever we do. Sydney J. Harris said, “Regret for the 
things we did can be tempered by time; it is regret for 
the things we did not do that is inconsolable.” 

Don't miss the opportunity, Don’t pass up the chance. 
Be the best you can be. Do the best you can do. Give 
it everything you've got. Then you can live a life of 
inner satisfaction, not inconsolable regret. 

20 рае jnsary 2008 ШО шелше. 

Contributions 

MONETARY DONATIONS 
David Cohen Agency 

* Contributed $1,000 to the UFCW. 

* Donated $1,000 to SEIU Local 99. 

‘© Gave $200 to the United Labor Agency of Orange County. 

Furer-Whittinghill Agency 
* Contributed $2,000 to the United Domestic Workers. 

Home Care Center. 
+ Donated $500 to the UFCW Local 35 Strike Fund. 
* Gave $2,000 to the Baker's Local 315 defense fund, 
* Donated $100 worth of gift certificates to the AFSCME. 

American Income & National Income 
* Gave a second donation of $10,000 to the United Food & 

Commercial Workers (UFCW) Strike Hardship Fund to 
help more than 85,000 members in six states now on strike 
for more than four months due to major grocery store 
chains cutting back on health benefits and wages. 
Contributed $25,000 to the Economic Policy Institute. 

* Donated $2,500 to the С Labor Co; n. 

* Contributed $25,000 to the United Way International's 
2004 World Assembly. 

* Gave $5,000 to the Labor Project for Working Families and 
the National Interfaith Committee for Worker Justice. 

Vlad Basov Agency 
* Donated $200 to the Central Texas Labor Се il. бы ыл Total $72,500.00 
* Gave $1,000 to the Teamsters Local 75 scholarship fund. 

OTHER DONATIONS 
Chris La Fond Agency 

= Made a donation of food to the Fayette County 
Community Action Food Bank. 

Joseph Manone Agency 
© Assisted the UFCW Local 73A with their Fight Against 

Leukemia fund raiser, 

Vlad Basov Agency 
* Contributed 400 Ibs. of food to the North Texas Food Bank 

for their annual food drive. 

David Cohen Agency 
* Donated 1,000 Ibs. of food for the UFCW. 

Furer-Whittinghill Agency 
* Hosted the United Domestic Workers convention. 

рейды jury 2008. ШО жеее. ar 



PR Representatives 

PR Manager 

Category C: 

Erica Dalager Brenda DiSomma 
Crystal, MN Edison, NJ 

Laurie Onasch Anne Bowyer 
Menomonee Falls, WI Omaha, NE 

Vivian Dwyer 
Raleigh, NC 

Фатална раан 

PR Representatives 

December Production 

1. Debbie Enstedt 
2. Brenda DiSomma 
3. George Farenthold 

Eric Giglione 
Durhon Oldham 

YTD Production 

та. Debbie Enstedt. 281497 | Rick Altig 
72. Brenda DiSomma 86250 | Eric Giglione 
3. George Farenthold | 53,375 | Durhon Oldham 

n Record 

Month: 18,960 cards Anthony Gentili 

E Rick Altig 
. Brenda DiSomma Eric Giglione 
. Gabriela Berloni Joshua Chalom 
+ Jaqueline deVooght Rick Altig 

Durhon Oldham 

Manone & Altig 
Akers & Alig 
Geneser-Bitman 
Steve Hartman 
Shashi Parekh 

. John Wilkinson 

. Malka Arony 

. Erin McKee 

Eric Dalager 
Richard Case 
Casandra Robinson 

. Becky Cutler 
Erin McKee 

. Kenneth Altizer пли ыю 

Rona Pileggi Spano Scott Smith 
Brenda DiSomma Eric Gigtione 
ЖҮЛ] Joshua Chalom 

4. Eric Dalager Rick Altig 
. Robin Andrade Giglione-Brister 

. Laurie Onasch ‘Manone & Alig 
"2, Malka Arony 29,070 | Steve Hartman 
эз. Brenda Swecker 19,642 | Chris La Fond 
4, John Wilkinson 18,645 | Geneser-Bitman 
5. Irene Rurycz 18,167 | Jim Surace 

All Time PR Grow 

Durhon Oldham 
. Cheryl Cook Marc Morton. 
. Richard Case Bill Jennings 
. Becky Cutler Jim Surace 
l. Kenneth Altizer Rick Altig 

Category А = SGA categories one and twa. Category В = SGA categories thre, fou, five and six. Category C = Top number of group credit signed from all 
SGA categories. Public Relations Manager selection guidelines for recognition in the Sperligh ae as follows: Mast have rue PR Representatives coded and mee all 
Predation requirement. 

н ыы 



МОВТН 

PACIFIC 

OCEAN 

Mexico 

н esa) tar 

mmissioned a study to locate the ideal place for a resort. The 
location, and thus a Cir 

In 1967, the Mexican g 
study revealed Ca erella-like transformation began. 
More vacationers come to Cancun tha part of Mexico, and many come — again and again 

zzling nightlife, numerous restaurants, 
out the Yucatan pe ula. 

a any othe 
- for the white-sand beaches, crystalline-turquoise waters 

oximity of the Ma and the an ruins throug 

However e is more to Cancun than plopping yourself down at the tiki-hut bar to sip drinks 
with umbrellas in them 

If culture is your thing, check out downto 
and sounds of Mexico. Ifadv 

rld for di 
en І 

Cancun for a more hentic glimpse into the sights 
е calls your name, the re 

1 snork 
off Cancun and nearby Cozumel, are 

ling. And if you're a history buff, Cancun is among the best in the w 
home to the ruins of Chi Tulum, and Coba — remr nts of the area's rich Mayan heritage. 

t Whatever your interest, Cancun is ideal, so plan to the festivities in July 2005 for 
American Income’s 54th Annual Convention. 



Public Relations Bonus 

Qualifiers 

Erica Dalager 
Al Wall 
Laurie Onasch 
Robin Andrade 
Cheryl Cook 
Malka Arony 
Joseph Galusl 
Leo VanDenBussche 
Gabriela Berloni 
Frances Christi 
Brenda Di Somma 
Erin McKee 
Richard Case 

ic de Vooght 
ly Cutler. 

Brenda бм, 
David Blaisdell 
Mark Gagliardi 
William Slocum 
Jennifer Орга 

sandra Robinson 
Joseph Ward 
Patti Morg 
Rona Spano 
Shannon Walker 
Catherine Briggle 
Susan Gilbert 
Parminder Sihota 
Richard Meshul 
Matt Cutler 

Irene Rurycz 
Jenny Williams 
George Farenthold 
John Wilkinson 
Sandra Johnsc 
James Tasker 
Vivian Dwyer 

Manon Brulotte 
Mario Soljan 
Susan Kelle 
Gabrie 
Cynthis Leb 
Donald Spo 
Janice Howard 
Ayanna Prendergast 
Kenneth Altizer 
Robin Denhan 
William Gibson 
Robert Dailey 

$3,470.80 
$3,014.17 
$2,659.07 
$2,278.98 
$1,759.26 
$1,685.43 
$1,656.68 
$1,576.64 
$1,532.52 
$1,482.66 
$1,245.78 
$998.10 
$915.26 
$904.96 
$901.14 
$877.66 
$867.79 
$841.40 
$699.01 
$694.02 
$688.11 
$673.60 
5673.18 
566084 
5650.90 
562214 
5617.16 
561132 
$531.19 
552220 
$499.00 
$496.27 
$477.35 
$469.48 
$468.64 
$386.90 
$367.49 
$360.80 

$249.84 
$241.07 
$231.42 
$227.88 
$216.09 
$214.02 
$211.68 
6195.03 
$193.23 
$189.35 
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Paul Rumbuc 
$9,662.56 
Lawrence Hauck 
$8,181.22 
Bill Hayer 
$7,368.25 
Jim Bianchi 
$7,186.66 
William Cook 
$6,192.12 

Dustin Raaum 
$5,699.78 
Denise Gilbert 
$4,530.32 
John Bulecza 
$4,228.73 
Kevin Surles 
$4,134.09 

Leslie Taylor 
$3,610.75 
Jerald Muhammad 
3343444 

Leadership Bonus 

December Bonus Qualifiers 
James Dattilo Elaina Bosco Mary Ann Gaelic 
5341641 $1,326.90 $897.50 
Jason Mollo Jonathan Salık Ryan Stenglein 
$2,992.40 $1,256.70 $846.79 
Terry Sullivan Ryan Hungate Francisco Perez 
$2,627.12 $1,227.36 5843.93 

Sally Tapia-Osmun Hal Herman Kirk Kupsky 
$2,113.23 $1,205.43 $814.04 
Darren Miller Allan Gilbert John Huber 
$1,990.06 $1,204.40 $813.94 

Gregory Siard Christopher Alphen 
3118075 379231 

Don Wold Stefan Reynolds Dana Hazlett 
3177042 $1,103.20 $663.34 
Erik Graham Gregory Partee Rodney Husmann 
$1,746.25 $1,081.00 $500.73” 
John Burnett ]ейтеу Purtell Rabecea Rechek 
$1,492.10 $1,063.98 $383.36 
Fred Hadayia Pearl Sullivan Shatner Pierre 
$1,490.47 $960.81 $330.04 
Wayne Hendricks Asif Javaid Michael Nowak 
$1,344.48 $897.63 $322.38 

Total $109,643.60 

pit January2004 пошива 

Wes Elder 
$318.61 

Sacideh Ali Nessar 
$310.37 

Robert Dunn 
$309.59 

Jasue Naranjo 
$296.68 

Joshua Floyd 
$292.60 

Nestor Aramayo 
$276.62 

Sarha Lundgren 
$271.34 

Barrett Clayton 
$270.88 

James Stallings 
$270.69 

Mark Reddington 
$102.53 



QUALIFIER 
Davi Wang 
Robert ich 
Timothy Cie 
taron Undervod 
aren Heid 
Mil Bunk 
An бып 
бту Naini 
Frank ттеп 
КҮЛ 
бош Wear 
Ман бкн 
Hara Wal 
Brian boy 
Pablo ila 
Пирло Med 
Алой unda 
Russel fors 
Ga iter 
James бийо 
hry an бик 

[o 
ting Wong 
[T 
uber Soberanes 
КТ 
Me Ba 
wane end 
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Рай Cooper 
Gr rain 
ead Joon 
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Kotie тв 
ott Renney 
бон Ly 
Мей осой 
ott Flin 
Roger ka 
Howard Wion 
Christine Hartman 
Darid Thorton 
Darid бамы 
Arthar Westergren 

Loren Carel 
Mind Otomar 
Pur Conn 
Moger Hoe 
rin leger 
Daniel Pank 
Aer Nie 
прн бн 
Marine Мой 
Hest Tier 
Elmore nil 
Belinda Haris 
Med Brenner 
бов ао 
Nada по 
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QUALIELER. 
Guy Gronden 
Mie Rang 
Staron ака 
Latonya Tucker 
Thomas Tle 
Stam forbes 
Nancy Hyer 
Seven fequi 
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James pan 
кё кош 
ten Oban 
‘бедная 
Aik Mig 
Aik Aig 
Wits Wits 
tic ine 
Set Sith 
Ci аныд 
К 
Gene Gener 
Joseph Manne 
Duron Oban 
tar tipper 
Dun Oan 
Migran 
Cereser Gener 
Mar Zipper 
Fare Wing 
Зен Fader 
К 
їл 
Ја Sone 
tic йон 
Geneser-Biman 
КЛ 
беп Кейин 
СЯ 
Duo Ойыл 
ать 
Soc Sith 
Nó Ag 
Dudon Oktam 

Retention Bonus 

suis 
puta 
E 
suus 
snae 
snas 
snae 
mis 
уп» 
sm 
pr 
LI 
БИ] 
БИЧ 
sun 
sun 
ima 
ses 
sm 
sn 
smo 
imn 
sms 
smn 
sms 
mu 
sma 
im» 
sima 
suis 

JALIFIER AGENCY 
[^1 BA үмер saos 
тиди Sd кай sem 
Jes Now ar feros saus 
Ора биа Dar оа sam 
lera Karin Darid Coben smn 
Nice шен Guy Bier Яз 
иша Hainan Stee Hartman яз 
lera Gd. Deron dun. ШАП 
Sct Deni ка ig ине 
Gat ee Dan Philips pl 
m Stee Greer яне 
Vik (ию Stee fender мав 
‘Mega Jackson Eric Gin sant 
cn y каш p 
"rk Gino каш p 
[^ Darid login зим 
Gregory Gaiden Seat зай serm 
Unda Keough re ger И 
Dai ш Eric бше seni 
(atiy oin 0ай loin sen 
lw ampon don Miam изи 
бон би ткн sena 
тү тиде Daron idan Л] 
ha enn бее Tode sem 
Зама ry PI зир? 
Sava Боло Нис Horoa se 
keny Шер Dard loin зал 
Ward fip ко зиш 
ober Hore Genser Genser p 
а Gist Ye Hank ИТ 
ear ari Gary Ber son 
Зана liy Ni Mig зит 
кийе Robert КҮ 0ш 
ита Cal Dad тора хин 
пі кафе зоа Saith иин 
Той Caper арн sn 
тын анори sms 
Brian Heh ео sei 
els Koi Jk Mi Er 
[T1 Jk Mq se 
Dui Werde. are Tipper p 
Park Shehan Jia jani. p 
Crego Dion [M sum 
Neon Gui [7 si 
anb ame каң sasa 
land fada Ak Mig sis 
ane Kod. ка мд sisao 
Tay Rogen ка Aig sasas 
Breda Cory Gwe Briner из 
ea Kier Dui Обаа sun 
Те Ка fand P 
Samson Medi ric Gite pm 
тобен Кед Пай (oben иш 
ita Simao Gron Bier sam 
Engene Па Tad Bu sensi 
Oran adde Mian jigs san 
dad s ic Aig sen 
Jorge ва Enc Gne san 
Joe atin [o san 
jin ilo Da Pili ses 
Jn Miler колы эпи 

QUALIFIER AGENCY 
Men Trebor ТП 
Willa ame Бас бон 
Casey Dobbins Genser Sinan 
Tray Table Ye Haack 
day Mere aon Oldham 
Stere Boies Yad Bim 
бка Kaka ri ta fond 
ary Wig an Philips 
Dax Open Ve Haak 
Gia Men David Cohen 
ише НА нк бам 
Seat Juve Dahon Oan. 
рав Fors Bi Jening 
Frank Peng 
Garin feni байо dn. 
Dad Mono ка Novi 
Bray Каак Darton Oan. 
Joseph epog Genser Geer 
Kensie ones Stt Sith 
Hac Quin. Davi Cohen 
Steen Њу Darton Olam 
ote Varghese Erie Gin 
Jams Sak Sot Smith 
(ора Werte Зее ariman 
Jose Woods Ton Wiliams 
Sonn fat Darton Olan 
Dosis Cale бинии Geer 
мп борта Wik ig 
Matthew Hoi Porc Upper 
‘Stephen Maloney David Lophin 
Pii бау Nik Mi 
Genevieve Tien m 
Demis Petron Dun Olan 
бил Helen ка Mig 
Dard Beskid Darton Olan 
Demis Cedeno tk Gian 
Aye Baty Wiliam Lipper 
Eric Resi Bil ning. 
James Endler tae Maton 
Ливен орал Ейс бдон 
David ати [od 
(Wise A Shak 
Matthew ehom Duron Оба 
Taio Dii trc бфом 
John Baman Wik ig 
кий Ser не бўе 
Markio Placencia Did Coen 
Жие Bailey David lli 

Total Bonus Paid Out 
$433,245.41 
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p 
$04 
sun 
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